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Austriacard Turkiye CEO'su  Austriacard Turkey CEO  Burak Bilge

AUSTRIACARD TURKIYE,

Yiksek Guvenlikli Hizmetler Sunuyor

AUSTRIACARD TURKEY OFFERS HIGH-QUALITY SERVICES

Austriacard’in, iilkemizdeki hizmetlerini, calisma prensiplerini ve iiriinlerini
Austriacard Tiirkiye CEO’su Burak Bilge’den dinledik

We listened to Burak Bilge, Austriacard Turkey CEOQ, talking about their services, working
principles, and products in our country
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“Metal kartlar” benzersiz bir
miisteri deneyimi sunuyor

ustriacard, 123 yillik global gegmisinden edindigi
A birikim ve deneyim ile musterilerine yiiksek gui-
venlikli akilli kart hizmetleri ve yeni nesil dijital
gozlimler sunuyor. Bizler de kurumun iilkemizdeki hiz-

metlerini, galisma prensiplerini ve Urlinlerini Austriacard
Turkiye CEO'su Burak Bilge'den dinledik.

SIRKETIN KURULUS OYKUSUNDEN BAHSEDER
MisiNiz?

Austriacard Turkiye, merkezi Viyanada bulunan ve 123
yillik gegmisi olan Austriacard AG'nin Istanbul'da kurulu ve
1996 yilindan beri bankalar, e-para kuruluglari, belediyeler,
kamu kurumlar, oteller, hava yolu sirketleri, akaryakit
zincirleri gibi birgok farkli sektdrden kurulusa, yiiksek
guvenlikli akill kart hizmetleri ve ¢oziimleri sunan isti-
raklerinden biridir.

Visa, Mastercard, American Express, Discover, Troy gibi
odeme kuruluslarinca sertifikalandirilmis, Tirkiye'nin
onct kart kisisellestirme operasyon merkezi ile bilgi gi-
venligi faaliyetlerini yliriiten ACT Kart; son yillarda Tiirki-
ye'de yaptii maddi ve teknolojik yatinmlar ile tilkemizdeki
pazar payini biyutirken, holdingimizin dijital doniisime
dair yeni vizyonu dogrultusunda dijital giivenlige yonelik
yeni iiriin ve hizmetleri de sunan finansal teknoloji sirketi
olma yoniinde emin adimlar ile ilerlemekte.

AUSTRIACARD TURKIYE'NIN YOL HARITASI VE 2021
YILI HEDEFLERI NELERDIR?

ACT Kart olarak Istanbul operasyon merkezimizde her
ay 2 milyon banka musteri bilgisini isliyoruz. Bu bilgileri
isledigimiz yiiksek guvenlikli Uiretim alanlanmizi, gelisen
is hacimleri ve gesitliligi paralelinde bilyutmek arzusun-
dayiz. Ayrica grubumuzun dijital donisim vizyonuna
uygun gelistirdi§imiz dijital kanallardan‘miisteri kimlik
dogrulama’is akislarinin giivenli sekilde gergeklesmesini
saglayacak “Dijital Onboarding” tirinimiiziin Tirkiye'de
satisini gergeklestirecegiz.

‘Digital Onboarding” siiregleri ile ilgili ilk gelisme 2020

yili Mart ayinda yasanmig, BDDK'nin yayimladig: “Banka-
lann Bilgi Sistemleri ve Elektronik Bankacilik Hizmetleri

Yonetmeligi” ile "Miisterini Tani (KYC)" ve “sozlesme” pro-
sedurlerinin dijital kanallardan yuritilebilmesinin 6ni

Austriacard offers high-security smart card services and
next-generation digital solutions to its customers with its
123-year global background and experience. We listened
toBurak Bilge, Austriacard Turkey CEOQ, talking about their
services, working principles, and products in our country.

COULD YOU TALK ABOUT THE COMPANY'S
ESTABLISHMENT STORY?

Founded in Istanbul and offering high-security smart
card services and solutions to organisations from many
different sectors such as banks, e-money institutions, mu-
nicipalities, public agencies, hotels, airlines, petrol station
chains, etc. since 1996, Austriacard Turkey is one of the
affiliates of Vienna-based Austriacard AG with a 123-year-
long background.

Certificated by payment agencies such as Visa, Master-
card, American Express, Discover, and Troy, and carrying
out information security operations with Turkey's leader
card customisation operation centres, ACT Card has been
increasing its market share in our country via financial and
technological investments in recent years and taking firm
steps towards becoming a financial technology company
with new products and services for digital security in line
with our holding's new vision of digital transformation.

WHAT ARE AUSTRIACARD TURKEY'S ROADMAP AND
TARGETS FOR 2021?

As ACT Card, we process 2 million bank customer infor-
mation every month in our Istanbul operation centre. We
wish to expand our high-security production areas, where
we process this information, with our growing business
volumes and diversity. Additionally, we will sell our “Digital
Onboarding” product that will ensure the secure execution
of “customer authentication” workflows from the digital
channels, which we have developed in accordance with
our group’s vision of digital transformation.

The first development on the “Digital Onboarding” process
took place in March 2020, and the “Regulation on Banks'’
Information Systems and Electronic Banking Services”
published by the BRSA paved the way for “Know Your
Customer (KYC)"and “agreement” procedures to be carried

“Metal cards” offer a unique
customer experience
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“Miisteri kazamim” siireclerini
dijital ortama tasiyoruz

aglmuistl. Haziran ayinda TBMM Plan Biitge Komisyonuna
gonderilen kanun teklifi ile misteri edinim siireglerinin,
MASAK yukumliliklerine uygun olmak sartiyla ytiz yize
gelme ihtiyaci olmadan dijital ortam tizerinden yuritiil-
mesinin onini agacak diizenlemeler getirildi. Avrupa'da
NBG (National Bank of Greece), Volksbank, Sparda Bank,
DADAT Bank&Paybox ve Turkiye'de bulunan bir bankanin
yurt dist istiraki ile gergeklestirdigimiz projelerimizi, Tur-
kiye'de 2021 yilinda ilgili kanunun yasalasmasiyla demo
asamasinda oldugumuz banka musterilerimizle hayata
gecirmeyi hedeflemekteyiz. Ayrica glinimiiz dinyasinda
yasanan gelisim ve déniisimin finansal kuruluglarin
slreglerine yansidigini ve mevcut hizmet anlayiglarni
daha yaratici ve fark yaratacak hale getirmeye zorladigini
goriiyoruz. Bu noktada, firmalarin yiikiinii hafifletecek ve
misteri nezdinde farklilagmasini saglayacak ¢oziimleri
gesitlendirerek sunmaya devam edecegiz.

BU KAPSAMDA SUNDUGUNUZ URUN VE HiZMETLER
NELERDiR?

Gunlik hayati kolaylastiran mobil goziimlerin ve dijital
uygulamalarin, COVID-19 sebebi ile de musteri nezdinde
kullanim oraninin artmasi neticesinde, ddeme sistemle-
11 sektoriinde nakitsiz, “mobil cizdan” uygulamalarinin,
temassiz 6deme aligkanliklarinin ve giyilebilir teknoloji-
lerin kullanim oranlannin artacagini soyleyebiliriz. 2019
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out through digital channels. Regulations that will pave
the way for the execution of customer gaining processes
through digital media without going through the obliga-
tions of the Financial Crimes Investigation Board (MASAK)
were put in order with the law proposal sent to the Parlia-
ment’s Plan and Budget Commission in June. We aim to
realise the projects that we previously conducted with NBG
(National Bank of Greece), Volksbank, Sparda Bank, DADAT
Bank&Paybox in Europe, and a foreign affiliate of abank in
Turkey with our bank customers, with whom we arein the
demo stage now, with the enactment of the relevant laws
in Turkey in 2021. We also see that the development and
transformation in today’s world reflect on the processes of
financial institutions, and they force their existing service
understanding to become more creative and different. At
this point, we will continue to offer solutions that will ease
the burden of companies and ensure their uniqueness in
the eyes of the customer.

WHAT ARE THE PRODUCTS AND SERVICES YOU
OFFER IN THIS CONTEXT?

As aresult of the increasing use rate of mobile solutions
and digital apps that make everyday life easier due to COV-
ID-19, we can say that the use rates of non-cash, “mobile
wallet” apps, contactless payment habits, and wearable

We carry the “customer gaining”
processes into the digital
environment
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ACT KART OLARAK
ISTANBUL

yilinda, hizli ve pratik islem yapmak isteyen
miusterilerimiz i¢in giyilebilir teknolojilere

OPERASYON We added digital

onelik bir proje gergeklestirdik. Bir spor MERKEZ'M'ZDE HER . ow B
nganizasyfnulnu?l kgatlhnslcﬂarl igin, lfol— AY 2 MILYI]N BANKA archl\”ng Ser\”ces IU

larna taktiklan bilekliklerde kullanilmak

Uizere, icinde uygun formatta temassiz gip MUSTERI B"-BISINI

bulunan kartlar ve bu kartlann yerlestiri- IS[IY[]RUZ

lebilecedi formatta bileklikler hazirladik,
organizasyon boyunca tim 6demelerini
temassiz ve pratik sekilde yapmalanni sag-

odeme aliskanliklarinin degisebilecegini
ve glyilebilir irtinlerin yayginlasabilecedini

BANK CUSTOMER

our product line

AS ACT CARD, WE
ladik. Bu kapsamda 6niimiizdeki dénem PHUDESS 2 MI“ IUN

technologies will increase in the payment
systems sector. We carried out a project

ongoriyoruz. Bu noktada plastik kartlann INI: UHMA TIUN E VEH Y in wearable technologies for our custom-

hala son derece giivenli, pratik, yaygin ve

MONTH IN OUR

ers who wanted to make fast and practical

ucuz bir 6deme yontemi oldugunu ekle- ISTA NBU[ HPEH A TIUN transactions in 2019. We prepared cards

meden gegemeyecedim, elbette alternatif
metodlarin pazara girdigini gorecegiz, an-
cak tim diinyada gonl rahathdiyla kulla-
nabilecediniz, temassiz 6deme limitlerinin
artinlmasi ile son derece kolaylasan kartla 6demenin orta
vadede azalmasini beklemiyoruz. Bunun yani sira 6deme
kuruluslan benzersiz bir musteri deneyimi sunmak ama-
ciyla plastik olmayan tamamen metal 6zellikli kartlar,
liks statli semboli olarak yiiksek segment musterilerine
bir siiredir sunuyorlar. Metal kartlarin dolagimina bakti-
gimizda son 10 yilda arttiging, 2015 yilinda 5 milyon, 2018
yilindaysa 32 milyona yukseldigini gorilyoruz. Bu sayinin
2021 yihinda dorde katlanarak 128 milyona yiikselmesi bek-
leniyor.Bununla birlikte kisisellestirme iglemlerinin sadece
lazer teknolojisiyle yapilabildigi metal kartlar temassiz
(dual inter-face) kartlar olup 6n yliz tamamen metal, arka
yuziindeki metal agirligi azaltilarak tiretilmektedir. Uretim
teknolojisi konusunda endiistri lideri bir firmayla anlagsma
sagladik ve birkag 6nemli musterimizle test agamalarinin
ardindan 2021 yilinda metal kartlarn hayata gegirmeyi
hedefliyoruz. Son olarak Dijital Arsivleme tiriniimiizden
bahsetmek isterim. Misterilerimizin operasyon yukuni
hafifletecek kagit sézlesme ve miisteri imzasi taglyan
dederli evraklarin tasnifi, taranmasi, fiziksel ve elektronik
olarak saklanmasi konusunda gelistirdigimiz Dijital Ar-
sivleme tGrinimuzi de 6ncelikli sekilde tirtin gamimizda
konumlandinyoruz.

Dijital argivieme hizmetini diriin
gamimiza ekledik

GENTRE

with contactless chips in a suitable format
and wristbands in a format where these
cards can be placed for the participants of a
sports organisation, and they were enabled
to make their payments without contact throughout the
organisation. In this context, we anticipate that payment
habits will change, and wearable products will become
widespread in the upcoming period. At this point, I have
to add that plastic cards are still an extremely safe, practi-
cal, common, and cheap payment method, and of course,
alternative methods will enter the market; however, we do
not expect card payments to reduce in the medium term,
which have now become quite easy with the increase in
contactless payment limits and they can still be used with
a peace of mind around the world. Payment institutions
have also been offering non-plastic and all-metal cards to
their high-segment customers for a while as a luxury status
symbol in order to provide a unique customer experience.
When we look at the circulation of metal cards, we see how
ithasincreased over the last 10 years and reached 5 million
in 2015 and 32 million in 2018. This number is expected to
quadruple to 128 million in 2021. Besides, being customised
only with laser technology, metal cards are contactless
(dual inter-face), their front side is completely metal, and
the metal weight on the backside is reduced in production.
We have reached an agreement with an industry-leading
company in manufacturing technology, and we aim to put
the metal cards into use in 2021 after testing with a few
key customers. Finally, I would like to talk about our Digital
Archiving product. We also give significant importance to
our digital archiving product, which we have developed
in sorting, scanning, physical and electronic storage of
valuable documents with paper contracts and customer
signatures on them to ease the operational burden of our
customers in our product range.
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